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MAIS DO QUE UMA REVISTA, A MORE THAN A MAGAZINE,
TRENDS ESPELHA UM ESTILO E TRENDS REFLECTS A STYLE AND
UMA FILOSOFIA DE VIDA: A PHILOSOPHY OF LIFE:

SEMPRE A FRENTE DO SEU TEMPO. ALWAYS AHEAD OF ITS TIME.




A REVISTA

E de um percurso sdélido e confiante, tragado ao longo de
17 anos, que nasce a TRENDS, uma revista feita a pensar
no consumidor de novidades e tendéncias dos universos
da arguitetura e do design.

Focada nas areas da arquitetura, design, decoracgao

e imobiliaria de luxo, a TRENDS apresenta-se com
conteuddos exclusivos, entrevistas e artigos de opinido da
autoria de opinion makers nacionais e internacionais.

A TRENDS espelha um estilo e uma filosofia de vida:
sempre a frente do seu tempo, conhecendo e apreciando a
diferenca. Elegante e focada nos seus leitores, a TRENDS
engloba todas as criagfes que se enquadrem no universo
das novas tendéncias: da arquitetura a polivaléncia do
design aplicado as mais diversas areas, dos interiores ao
produto, a moda e aos motores.

THE MAGAZINE

From a solid and confident background, carved out over 17
years, comes TRENDS, a magazine made with consumers
of news and trends from the worlds of architecture and
design in mind.

Focused on the areas of architecture, design, decoration
and luxury real estate, TRENDS presents exclusive
content, interviews and opinion pieces written by national
and international opinion makers.

TRENDS reflects a style and life philosophy: always ahead
of its time, knowing and appreciating the difference.
Elegant and focused on its readers, TRENDS magazine
covers any creation within the universe of new trends:
from architecture to the versatile world of design, applied
to the most varied of areas, from interiors to products,
fashion and motor vehicles.
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PERFIL DO LEITOR /

Urbano, cosmopolita e em constante movimento, o leitor
TRENDS vive numa busca incessante pelo gue de mais
entusiasmante e original se imagina e desenvolve em todo o
mundo.

Curioso e exigente, faz questdo que cada aspeto do seu

guotidiano reflita esta paixao pelas tendéncias: a sua casa,
0S seus objetos, a sua moda, os locais que visita e 0s meios
em que se desloca.

Para fazer as suas escolhas, que sao sinénimo de inovagao
e qualidade, € a TRENDS que recorre em busca de inspiracéo
nas areas da arguitetura, design, decoragdo, motores, moda,
entre outras.

READER PROFILE

Urban, cosmopolitan and constantly on the move, TRENDS
readers live in a constant quest for the most exciting and
original ideas and developments around the globe.

Curious and discerning, they insist that every aspect of their
everyday lives reflects this passion for trends: their home,
their objects, their fashion, the places they go and the means
by which they get about.

To make their choices, synonymous with innovation and
quality, they turn to TRENDS for inspiration in the areas of
architecture, design, decoration, fashion and much more.




PUBLICO-ALVO
>> FEMININO: 60%
>> MASCULINO: 40%
>> CLASSE: A/B+

>> GRUPO ETARIO: 25 A 55 ANOS

TARGET

>> FEMALE: 60%

>> MALE: 40%

>> SOCIAL STATUS: A/B+

>> AGE GROUPS: 25 TO 55 YEARS
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TEMATICAS

SKETCH
PROJETOS RESIDENCIAIS
ARQUITETOS
EDIFICIOS PUBLICOS
IMOBILIARIA DE LUXO

ARQUITETURA PAISAGISTICA

THEMES

SKETCH

* RESIDENTIAL PROJECTS
+ ARCHITECTS

+ PUBLIC BUILDINGS

« LUXURY REAL ESTATE

* LANDSCAPE ARCHITECTURE







TEMATICAS
TRENDSETTER

« DESIGN DE PRODUTO

PECAS DE DECORACAO

ILUMINACAO

ECO DESIGN

DESIGNERS

CONCEPTS

DESIGN URBANO

GADGETS

THEMES

TRENDSETTER

+ PRODUCT DESIGN

+ DECORATIVE ITEMS

* LIGHTING

+ ECO DESIGN

* DESIGNERS

+ CONCEPTS

+ URBAN DESIGN

GADGETS
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TEMATICAS THEMES

IN STYLE IN STYLE

COLECOES -« COLLECTIONS

ESTILISTAS
ACESSORIOS
JOIAS
PERFUMES

BOUTIQUES

' iTﬁ\lDENCIAS'*'#

STYLISTS
ACCESSORIES
JEWELLERY
PERFUMES

BOUTIQUES




TEMATICAS THEMES
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CONTEUDOS EDITORIAL CONTENTS

TALKING TO / TALKINGFABOUT TALKINGSO / TALKING ABOUT
. ARQUITETOS - ARCHITEGHS
. DESIGNERS . DESIGNERS I .
. ESTILISTAS . . STYLISTS

i Y

- o W amn ‘ h
. CRIATIVOS . CREATIVES W
- RPAMON MAKERS * OPINION MAKERSS - A !

; . -
. MARCAS . BRANDSH
¥ |

L1 - EVENTOS - EVENTS
-
- CARREIRAS < CAREERS
- INICIATIVAS - INITIATIVES
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CONTEUDOS
ARTIGOS DE OPINIAQ
< OPINION MAKERS

- DESIGNERS

- ARQUITETOS

- CRITICOS

- PROFESSORES

« ESTILISTAS

EDITORIAL CONTENTS
OPINION ARTICLES

« OPINION MAKERS

+ DESIGNERS

« ARCHITECTS

+ CRITICS

+ PROFESSORS

+ STYLISTS
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CARACTERISTICAS TECNICAS

>> |[DIOMA: BILINGUE [PORTUGUES—INGLES]

>> PERIODICIDADE: SEMESTRAL

>> PVP: 10,00€

>> FORMATO PAGINA [MPAR (L X A): 22 CM X 28,5CM

>> FORMATO PAGINA DUPLA (L X A): 44 CM X 28,5 CM

TECHNICAL SPECIFICATIONS

>> LANGUAGE: BILINGUAL (PORTUG

< g e

>> PRICE: 10,00€
>> FREQUENCY: SEMI ANNU,
>> FACING PAGE FORM,

>> DOUBLE PAGE
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CALENDARIO

EDICAO

TRENDS #76

TRENDS #77

JUN-DEZ

DEZ-JUN

ENVIOS DE
MATERIAIS

27 MAIO

11 NOVEMBRO

*As datas sdo meramente indicativas, podendo sofrer alteracées.

EDITORIAL CALENDAR

ISSUE

TRENDS #76

TRENDS #77

*Dates are merely indicative and may bechanged.

JUN-DEC

DEC-JUN

AD CLOSE
27T MAY
M NOVEMBER

DATA EM
BANCA

17 JUNHO

2 DEZEMBRO

ON SALE

7™ JUNE

2NDDECEMBER
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DISTRIBUICAO DISTRIBUTION

>> IMPRESSA >> PRINTED EDITION
Melhores Bancas de Portugal Portugal’'s Best Newsagent's Stores
(Continente e llhas) (Mainland and Islands)
Instituicdes de Ensino Educational Institutions
Espacos Culturais Cultural Venues

Lojas de Design Design Stores

Concept Stores Concept Stores
Gabinetes de Arquitetura Architecture Practices
Design Hotels Design Hotels

Boutique Hotels Boutigue Hotels
Restaurantes Restaurants

Base de Assinantes Subscribers

>> DIGITAL >> DIGITAL
www.magzter.com www.magzter.com

ompatible with i0S, Windows and Android)
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PLATAFORMAS DIGITAIS

Os leitores TRENDS, das classes A e B+, sédo pessoas

informadas, que comunicam através de variadas

formas. Em conformidade com esta realidade, aléem dos

contelidos da revista impressa, a TRENDS disponibiliza
constantemente novidades nas suas diversas plataformas digitais.

>> WEBSITE (compativel com i0S, Windows e Android)

www.trends-mag.com

>> REDES SOCIAIS
Facebook: www.facebook.com/trends.knowthedifference/

Instagram: www.instagram.com/trends_knowthedifference

DIGITAL PLATFORMS

TRENDS readers, from A and B+ classes, are informed

people, who communicate via many means. To comply with

this reality, in addition to the contents in its printed version,
TRENDS constantly provides news on its many digital platforms.

>> WEBSITE (compatible with iOS, Windows and Android)

www.trends-mag.com

>> SOCIAL NETWORKS
Facebook: www.facebook.com/trends.knowthedifference/

Instagram: www.instagram.com/trends_knowthedifference/
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YRENDS

KNOW THE DIFFERENCE

>> info@trends-mag.com
>> advertising@trends-mag.com
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